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Heart of a Nation

Tourists have been queuing to see the country’s sights from the time Māori guides helped

make Rotorua’s spectacular Pink and White Terraces famous almost 150 years ago.

Though the terraces have long gone, the land itself endures. Now a new generation of Māori 

entrepreneurs are enriching the visitor experience with an injection of authentic culture.

Among the pioneers are brothers Doug and Mike Tamaki, creators of a pre-European Māori 

village in a Rotorua forest and of Christchurch’s Tamaki Heritage Village where theatrical

re-enactments evoke a turbulent past. 

The nation’s cultural roots begin to reassert themselves.

Above: Pou, symbol of the spiritual 
guardianship of Te Kaw (detail on 
opposite page).
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Heart of a Nation

Tourists have been queuing to see the country’s sights 

from the time Māori guides helped make Rotorua’s 

spectacular Pink and White Terraces famous almost 

150 years ago.

Though the terraces have long gone, the land itself 

endures. Now a new generation of Māori entrepreneurs 

are enriching the visitor experience with an injection 

of authentic culture.

Among the pioneers are brothers Doug and Mike Tamaki, 

creators of a pre-European Māori village in a Rotorua 

forest and of Christchurch’s Tamaki Heritage Village 

where theatrical re-enactments evoke a turbulent past. 

The nation’s cultural roots begin to reassert themselves.

‘ It’s that added value, that spiritual    
interpretation about our land that will 
take us to the next level in selling 
New Zealand.’ Mike Tamaki 

I ENTITY
Celebrating New Zealand Business
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Building on New Zealand’s Action Culture

Early one morning in 1987 AJ Hackett tied a length of latex rubber to his ankles and fl ung 

himself from the Eiffel Tower. It was a headline-grabbing jump-start to what would become

a global business. 

Members of the Oxford University Dangerous Sports Club had made a few adrenalin-packed 

jumps in the 1970s, inspired by the ritual land divers of Pentecost Island. The English eccentrics 

had substituted rubber cords for the traditional vines, but it was left to Hackett and his business 

partner Henry van Asch to develop a safe jump and take it to the world. 

In 1988 they opened the world’s fi rst commercial bungy site in Queenstown, attracting a new 

breed of tourists to the town and helping put it on the map as the adventure capital of the world. 

The Kawarau Bridge Bungy was followed in 1999 by the highest bungy jump in the Southern 

Hemisphere  – the 134m Nevis Highwire Bungy. In 2003 AJ Hackett Bungy brought the 

experience north, opening for business on the landmark Auckland Harbour Bridge. 

The company continues to push the boundaries, and thanks to its ‘gravity system’,

New Zealand will forever be known as the home of bungy.

Above: The world’s fi rst commercial 
bungy site in Queenstown.
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‘ The triumph isn’t in achieving perfection 
(you never will), it’s in staying on the 
road towards it.’ AJ Hackett

A Leap of Faith

Early one morning in 1987 AJ Hackett tied a length of latex rubber to his ankles and 

fl ung himself from the Eiffel Tower. It was a headline-grabbing jump-start to what 

would become a global business. 

Members of the Oxford University Dangerous Sports Club had made a few 

adrenalin-packed jumps in the 1970s, inspired by the ritual land divers of Pentecost 

Island. The English eccentrics had substituted rubber cords for the traditional vines, 

but it was left to Hackett and his business partner Henry van Asch to develop a safe 

jump and take it to the world. 

In 1988 they opened the world’s fi rst commercial bungy site in Queenstown, 

attracting a new breed of tourists to the town and helping put it on the map as the 

adventure capital of the world. The Kawarau Bridge Bungy was followed in 1999 

by the highest bungy jump in the Southern Hemisphere  – the 134m Nevis Highwire 

Bungy. In 2003 AJ Hackett Bungy brought the experience north, opening for business 

on the landmark Auckland Harbour Bridge. 

The company continues to push the boundaries, and thanks to its ‘gravity system’, 

New Zealand will forever be known as the home of bungy.

Celebrating New Zealand Business
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The Gift of New Blood

When George Fistonich began winemaking with second-hand gear on land leased from

his doubting father, sherries and liquors were the order of the day. That was in the 1960s,

and New Zealand table wine was a thing almost unknown.

Drawing on his Dalmatian roots, Fistonich soon found himself leading a quality revolution

in the industry, attracting fresh talent and winning awards with his Villa Maria wines along

the way. One of Fistonich’s braver moves was to introduce screw caps – his was the fi rst 

sizeable winery anywhere to do so.

Today, Villa Maria continues to collect trophies. Ranked among the world’s 50 great wine 

producers, it is regularly voted New Zealand wine company of the year, and in 2007 was 

recognised as New World Winery of the Year. The same year its chief winemaker was named 

the world’s best for white wine by an international panel including more than 40 masters of wine. 

Fistonich’s commitment to winemaking extends to the environment, and he is proud of the 

country’s leadership role in sustainable viticulture. He sees a bright future for New Zealand

pinot gris, syrah and viognier which could follow the wines that kick-started the revolution

– the country’s celebrated sauvignon blanc and pinot noir.

Nurtured by the skills of immigrants, the industry has gone from imitator to world leader

in a single generation.

Above: Cathedral and bell tower, 
Korcula, Croatia.
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The Gift of New Blood

When George Fistonich began winemaking with second-hand gear on land leased from his 

doubting father, sherries and liquors were the order of the day. That was in the 1960s, and 

New Zealand table wine was a thing almost unknown.

Drawing on his Dalmatian roots, Fistonich soon found himself leading a quality revolution 

in the industry, attracting fresh talent and winning awards with his Villa Maria wines along 

the way. One of Fistonich’s braver moves was to introduce screw caps – his was the fi rst 

sizeable winery anywhere to do so.

Today, Villa Maria continues to collect trophies. Ranked among the world’s 50 great wine 

producers, it is regularly voted New Zealand wine company of the year, and in 2007 was 

recognised as New World Winery of the Year. The same year its chief winemaker was 

named the world’s best for white wine by an international panel including more than 40 

masters of wine. 

Fistonich’s commitment to winemaking extends to the environment, and he is proud of the 

country’s leadership role in sustainable viticulture. He sees a bright future for New Zealand 

pinot gris, syrah and viognier which could follow the wines that kick-started the revolution 

– the country’s celebrated sauvignon blanc and pinot noir.

Nurtured by the skills of immigrants, the industry has gone from imitator to world leader in a 

single generation.
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Land of the Rings

Aotearoa became a darling of silver screens worldwide from 2001 thanks to Peter Jackson’s 

Lord of the Rings fi lm trilogy. Though full of hobbits, elves, orcs and wizards, it was the country’s 

spectacular landscape that stole the show. That and the technical and creative genius of director 

Peter Jackson and his crew. 

Jackson’s insistence that the trilogy be made here was a confi dence-booster for the country’s 

fi lm industry. Other fi lms soon followed, cementing New Zealand’s growing reputation and 

launching fresh local talent internationally. 

LOTR’s backbone, the Weta production facilities, and other New Zealand visual and physical 

effects companies, have gone on to work on projects as diverse as Van Helsing, King Kong, 

The Legend of Zorro, Master and Commander, Kingdom of Heaven, The Dam Busters and I, 

Robot, while Antarctic Journey, The Last Samurai and The Lion, the Witch and the Wardrobe 

have joined the lengthening list of overseas fi lms to be shot in New Zealand.

Natural beauty has never been put to better use.

Above: Poolburn, fi lm location
for ‘Rohan’, Lord of the Rings.
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Land of the Rings

Aotearoa became a darling of silver screens worldwide from 2001 thanks to Peter Jackson’s 

Lord of the Rings fi lm trilogy. Though full of hobbits, elves, orcs and wizards, it was the 

country’s spectacular landscape that stole the show. That and the technical and creative genius 

of director Peter Jackson and his crew. 

Jackson’s insistence that the trilogy be made here was a confi dence-booster for the country’s 

fi lm industry. Other fi lms soon followed, cementing New Zealand’s growing reputation and 

launching fresh local talent internationally. 

LOTR’s backbone, the Weta production facilities, and other New Zealand visual and physical 

effects companies, have gone on to work on projects as diverse as Van Helsing, King Kong, The 

Legend of Zorro, Master and Commander, Kingdom of Heaven, The Dam Busters and I, Robot, 

while Antarctic Journey, The Last Samurai and The Lion, the Witch and the Wardrobe have 

joined the lengthening list of overseas fi lms to be shot in New Zealand.

Natural beauty has never been put to better use.

‘Best Supporting Country in a Motion Picture.’
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New Uses for Nature

Since breaking away from other continents 80 million years ago, New Zealand had the longest 

isolation of any non-polar region. As a result its plants are a pristine treasure house of genetic 

information and unique natural compounds.

A jewel in the country’s biotech crown is the honey from a small native tree long prized by Māori 

for its medicinal properties – Leptospermum scoparium. This Active Manuka Honey is gaining 

renown across the globe for its wound-healing properties, thanks largely to the efforts

of Bay of Plenty-based health products company Comvita.

The world’s largest supplier of Active Manuka Honey, Comvita has invested heavily in testing, 

patenting and certifying its medical-grade antimicrobial products for the world’s most 

stringent markets. 

But the innovation doesn’t end there. Comvita is now looking beyond therapeutic honey,

bee-pollen and propolis-based products to new ones using extracts from blackcurrants, 

colostrum, olive leaves, grapeseed and kiwifruit.

On Comvita’s side is the biggest R&D lab on earth – Nature.

Above: The manuka fl ower.
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New Uses for Nature

Since breaking away from other continents 80 million years ago, New Zealand had the longest 

isolation of any non-polar region. As a result its plants are a prisitine treasure house of genetic 

information and unique natural compounds.

A jewel in the country’s biotech crown is the honey from a small native tree long prized by Māori 

for its medicinal properties – Leptospermum scoparium. This Active Manuka Honey is gaining 

renown across the globe for its wound-healing properties, thanks largely to the efforts of 

Bay of Plenty-based health products company Comvita.

The world’s largest supplier of Active Manuka Honey, Comvita has invested heavily in testing, 

patenting and certifying its medical-grade antimicrobial products for the world’s most 

stringent markets. 

But the innovation doesn’t end there. Comvita is now looking beyond therapeutic honey, bee-pollen 

and propolis-based products to new ones using extracts from blackcurrants, colostrum, olive 

leaves, grapeseed and kiwifruit.

On Comvita’s side is the biggest R&D lab on earth – Nature.
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Connected to the World

Kiwis have always wanted to fl y. Ever since Richard Pearse tinkered with his home-built 

machine early last century – some say beating the Wright Brothers aloft – the country

has been fertile ground for fl iers.

In the 1930s Jean Batten piloted fl imsy aircraft across the oceans, her trailblazing solo fl ights 

charting new ways to connect us with the world. Two decades later Tasman Empire Airways 

Limited (TEAL), precursor to Air New Zealand, launched a luxury fl ying-boat service that came 

to symbolise the romance of air travel. The legendary Coral Route, through the tropical heart

of the South Pacifi c, brought island paradise within reach for globetrotting travellers.

Air New Zealand continues the tradition, harnessing new technology such as the fuel-effi cient 

Boeing 787-9 Dreamliner to pioneer fresh routes. In doing so the national carrier is spurring 

tourism and trade, and bringing more of the world within reach.

Above, from top: 

Detail of Richard Pearse’s 
patent plans for a vertical take-off 
‘utility’ plane

Jean Batten

Boeing 787-9 Dreamliner 
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Kiwis have always wanted to fl y. Ever since Richard Pearse tinkered with his home-built machine early last century 

– some say beating the Wright Brothers aloft – the country has been fertile ground for fl iers.

In the 1930s Jean Batten piloted fl imsy aircraft across the oceans, her trailblazing solo fl ights charting new 

ways to connect us with the world. Two decades later Tasman Empire Airways Limited (TEAL), precursor to 

Air New Zealand, launched a luxury fl ying-boat service that came to symbolise the romance of air travel. The 

legendary Coral Route, through the tropical heart of the South Pacifi c, brought island paradise within reach for 

globetrotting travellers.

Air New Zealand continues the tradition, harnessing new technology such as the fuel-effi cient Boeing 787-9 

Dreamliner to pioneer fresh routes. In doing so the national carrier is spurring tourism and trade, and bringing 

more of the world within reach.

Im
ag

e:
 S

ol
en

t 
Fl

yi
ng

 B
oa

t 
on

 t
he

 C
or

al
 r

ou
te

. c
.1

95
3

BEING THERE
‘ Simply by sailing in a new direction

You could enlarge the world.’ 
Allen Curnow, ‘Landfall in Unknown Seas’

Celebrating New Zealand Business
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It’s a Wired World

No longer at the friendless, outer edge of the world, New Zealand is part of the dynamic

Pacifi c Rim. The shift to services and ‘weightless’ knowledge-based industries has broken 

down the barrier of distance. With vision, we can stand centre stage.

  ‘Technology companies really can’t afford to grow slowly because, unfortunately, 

intellectual property rusts very, very quickly.’ Peter Maire, Navman founder.

You don’t need a container ship to export IP.

Today internet 0.5 seconds.

1840 sailing ship 4-5 months.

Time to Europe:

1885 steamer 6 weeks.

1930 fl ying boat 3 days.
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It’s a wired world

No longer at the friendless, outer edge of the world, 

New Zealand is part of the dynamic Pacifi c Rim. 

The shift to services and ‘weightless’ knowledge-based 

industries has broken down the barrier of distance. 

With vision, we can stand centre stage. 

You don’t need a container ship to export IP

1840 

sailing ship 

4-5 months

‘ Technology companies really can’t afford to grow slowly 
because, unfortunately, intellectual property rusts very, 
very quickly.’ Peter Maire, Navman founder. 

1885 

steamer 

6 weeks

1930 

fl ying boat 

3 days

Today 

internet 

0.5 seconds

Time to Europe:
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How to Strengthen a Supply Chain

Sitting at one end of the world’s longest trade route – 21,000 km to Europe

– New Zealand has always needed to ship smart. 

With the world’s cargo moving faster than ever as a result of the growth in containerised freight 

and regional hubbing, Ports of Auckland is investing heavily to keep Auckland on the map. 

Among the steps taken:

 Investing in high-speed, twin-lift cranes to provide New Zealand’s best crane intensity

 Creating the country’s largest, most effi cient straddle carrier fl eet

  Deepening shipping lane to take next-generation container ships

 Increasing port capacity through environmentally-friendly dredging and land reclamation

 Establishing ‘inland ports’ to bring services closer to customers

 Developing electronic documentation and container tracking.

Better road and rail connections, the introduction of a vehicle booking system and a move

to after-hours trucking have also brought new effi ciencies to the land-side supply chain. 

All of which has a single focus: to better shift the steel boxes that are the life-blood

of the country’s economy.

Above: Container tracking number.
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How to Strengthen a Supply Chain

Sitting at one end of the world’s longest trade route – 21,000 km 

to Europe – New Zealand has always needed to ship smart. 

With the world’s cargo moving faster than ever as a result of the 

growth in containerised freight and regional hubbing, Ports of 

Auckland is investing heavily to keep Auckland on the map. 

Among the steps taken:

  Investing in high-speed, twin-lift cranes to provide 

New Zealand’s best crane intensity

  Creating the country’s largest, most effi cient straddle 

carrier fl eet

  Deepening shipping lane to take next-generation 

container ships

  Increasing port capacity through environmentally-friendly 

dredging and land reclamation

  Establishing ‘inland ports’ to bring services closer 

to customers

  Developing electronic documentation and container tracking

Better road and rail connections, the introduction of a vehicle 

booking system and a move to after-hours trucking have also 

brought new effi ciencies to the land-side supply chain. 

All of which has a single focus: to better shift the steel boxes that 

are the life-blood of the country’s economy.
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An Ocean of Opportunity

Some of the world’s largest companies of the year 2030 haven’t been started yet. Many of 

the services and products that will be online and on shelves in 20 years’ time have yet to 

be invented. 

New Zealand’s global opportunities are exceptional. Diffi cult challenges lie ahead, but they 

can be overcome – the outstanding companies and individuals celebrated here remind us of 

the rewards for perseverance. To succeed will require skill, knowledge and, above all, the 

unceasing ambition to change what is and to bring into existence that which is not.
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Some of the 
world’s largest 
companies of 
the year 2030 
haven’t been 
started yet. 
Many of the 
services and 
products that 
will be online 
and on shelves 
in 20 years’ 
time have yet 
to be invented.
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